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Create an engaging survey experience to align survey data with typing tool requirements to 
provide more data for research and user profile segmentation.
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Q S R  I N D U S T R Y  E X A M P L E S
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Wendy’s 
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Pizza Hut 



we are unlimited | 6

Chipotle 
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QSR Industry Findings

#1  Survey responses do not impact digital experience 

#2  My Profile consists of basic information such as name, email, birthday 

#3  Not all QSRs have an always on survey/feedback module 

#4  Few QSRs use rewards and sweepstakes to incentivize users to complete survey 

#5  User is not able to personalize preferences or communications across all channels within web 

#6  Did not receive thank you email or follow up offers after completing survey
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S U R V E Y  U X  E X A M P L E S
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Care/Of 
Personalized Vitamin Pack

www.takecareof.com

• Sentiment emojis • Visual cues

http://www.takecareof.com
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Care/Of 
Personalized Vitamin Pack

www.takecareof.com

• Category icons • Easily select multiple options

http://www.takecareof.com
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Care/Of 
Personalized Vitamin Pack

www.takecareof.com

• User selected category icons 
are displayed in results 

• Personalized content and 
recommendations based on 
survey 

• Informative tips and labels

http://www.takecareof.com
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StitchFix 
Digital Style Assistant

www.stitchfix.com

• Progress bar 
• Stylized photography 
• Simple sentiment 

evaluation

http://www.stitchfix.com
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StitchFix 
Digital Style Assistant

www.stitchfix.com

• Transparent user centric copy for social 
sharing 

• Establish brand trust and credibility

http://www.stitchfix.com
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• Capture preferences based on look-alike 
model and implicit data

Netflix 
Personalized Online Streaming

http://www.netflix.com
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OkCupid 
Online Dating

www.okcupid.com

• Chat UI• Labeled steps • Single question per screen

http://www.okcupid.com
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Creating Effective Survey For User Research

#1  Clearly convey to the audience the value of taking the survey. How will this improve customer’s relationship 
with the brand? How much time will this take from their day? 

#2  Understand where the users are and what prompt them to to take the survey. Are they currently at 
McDonalds or ordering from home? Were they directed here from email or third party site? Are they new 
customers or existing customers? 

#3  Keep initial survey concise with high priority learnings. Slowly introduce other questions in follow up survey or 
progressive on boarding modules. Avoid respondent fatigue to ensure quality of data. 

#4  Think about the data, tags, and actionable learnings before drafting survey questions.  

#5  Refrain from asking questions that can be answered with behavioral or implicit data.

https://zapier.com/learn/forms-surveys/writing-effective-survey/
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Creating Effective Survey For User Research

#6  Ask about one mindset or behavior per question/score. Do not roll up multiple questions into a general 
big idea question. 

#7 In addition to standard responses such as Y/N, Multiple Choice, Ranking, etc. Add visual elements such 
as icons or imagery 

#8 Avoid leading or biased questions 

#9 Practice Poka-Yoke. Design surveys so they’re simple to understand and easy to navigate. Ensure 
users can quickly skim responses to provide feedback. 

#10 Use frequent short and simple surveys as part of product development process to gage customer 
interest. Avoid respondent fatigue to ensure quality of data.

https://zapier.com/learn/forms-surveys/writing-effective-survey/
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C U R R E N T  S U R V E Y  E X P E R I E N C E
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Profile Survey 
Step 1- My Profile

Create 
Account My Profile Profile 

Survey
Landing 

Page

Shushana User Flow

Customer 
Survey
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Profile Survey 
Step 2
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Profile Survey 
Step 3
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McD Survey Experience Findings

#1 I was prompted to fill out another survey. I took that survey first and spent ~6 mins. 

#2  Confused if survey is also the preference center and why I would fill it out. 

#3  Spent ~2.6 mins on the profile survey 

#4  Received ‘NICE!’ upon completing profile survey 

#5  Unclear next steps after survey and how my responses will affect my brand experience 

#6  No email thank you. 

#7  Web and app content remain the same post survey(s).
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S U R V E Y  R E C O M M E N D AT I O N S
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Survey Recommendations

VALUE  Clearly convey value and benefits for why user should take the survey 
or update their profile.  

DELIVER  Ensure users feel their feedback will be incorporated within their 
brand and product experience. 

RESPONSIVE &  INTEGRATED  Ensure user can access and respond to 
survey across devices and platforms. Ex: website, app, email 

NAVIGATION TBD Need survey content 

TONE  TBD Need creative input 

DESIGN  TBD Need creative input 
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Survey Solutions

www.typeform.com/product/
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Survey Solutions 
Foresee vs Typeform

V i s u a l  I m a g e s / I c o n

C h a t  I n t e r f a c e

R e s p o n s i v e  F o r m a t

O t h e r  k e y  f e a t u r e

O t h e r  k e y  f e a t u r e
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A P P E N D I X
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Preference Center Execution Tips

Keep preference center simple 

• Collect only the basic information, use progressive profiling in subsequent emails to slowly enrich profile 
• Think through how data will be used before collecting or asking for it 
• Include a short “security promise” and link to privacy policy near submit button 
• Include an “update profile” quick link in all emails; send an “update your profile” reminder email every 4-6 

months 

Convey benefits of filling out preference center in both preference center landing page and 
update preference email 

• Relevant emails 
• Choose to hear about your favorite products 
• Set own email frequency 

Preference_Center_Opt_In_10_19_17.pdf
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Preference Center Execution Tips

Use data validation logic to ensure correct information will be filled in 

• Reconfirm email address (missing “@”, misspelling popular domain names)  
•  Limit number of characters for each field (set name field to 14 characters max.)  
• Format validation (zip codes should only have numeric entry)  
• Use drop down fields where applicable (product type, form) 

Set success goals 

• # of Completed Profiles  
• Reduce complaint rate by X%  
• Increase conversion of web site visitors by x% 

Preference_Center_Opt_In_10_19_17.pdf
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PlateJoy 
Personalized Meal Subscriptions

www.platejoy.com

http://www.platejoy.com
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PlateJoy 
Personalized Meal Subscriptions

www.platejoy.com

• Motivational messaging 

• Convey user benefits before survey 

• Display personalized recommendations 
immediately upon completing survey 

• Help users set health goals 

http://www.platejoy.com
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Winc 
Online Wine Club

www.winc.com

http://www.winc.com
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Winc 
Online Wine Club

• Visual on-boarding/survey 

• Set delivery preferences upon completing survey 

• Customize order options based on preferences

http://www.winc.com
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Note: I took this survey first because it prompt me as soon as I created an account. Eventually 
after navigating around McDonalds website, I landed on my profile where I discovered the 
profile survey. 
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‘Other’ Mcdonalds Survey



we are unlimited | 38




